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INPRINT
This handbook is an output of ACTIVE! Engage, Connect, Empower EU Youth 
through sustainable, inclusive and democratic Sport project. It aims to analyze 
the results of interviews, focus groups and questionnaires, carried out and 
distributed in the countries involved in the project and analyzes the knowledge 
among young people of European policies and programs and the role assigned 
by young people to sport.

For further information on the project, as well as downloadable research and 
support material, go to https://active.geacoop.org/

THE PROJECT PARTNERS GRANT THE GENERAL PUBLIC THE LEGAL 
PERMISSION TO USE THEIR REPORT. THEY MAY:

• Use the work
• Adapt the work as needed
• Reproduce and share the original or adapted work with others

Under the license the original source has to be indicated, whenever the work or 
a derivative is used or shared. Further, the work cannot be used commercially 
and any derivatives have to be shared under the same licensing terms. All 
pictures and artwork in this book appear with the permission of the respective 
individuals and organisations.

THE PROJECT IS RUN IN PARTNERSHIP BY THE FOLLOWING 
ORGANISATIONS

• DOTS - COOPERATIVA DE INOVAÇÃO SOCIAL PARA A TRANSFORMAÇÃO SOCIAL, CRL (Portugal)
• ASSIST - ASSOCIAZIONE NAZIONALE ATLETE (Italy)
• FARE - FARE NETWORK STICHTING (Netherland)
• GEA - GEA SOCIETA’ COOPERATIVA SOCIALE (Italy)
• JKeV - JUGEND- & KULTURPROJEKT E.V. (Germany)
• ENSE - European Network of Sport Education (Austria)
• KMOP - KENTRO MERIMNAS OIKOGENEIAS KAI PAIDIOY (Greece)

Co-funded by the
Erasmus + Programme
of the European Union

The European Commission’s support for the production of this publication does not constitute an 
endorsement of the contents, which reflect the views only of the authors, and the Commission cannot 
be held responsible for any use which may be made of the information contained therein.
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EUROPEAN YOUTH 
TOGETHER 2020

On 12/05/2020 EACEA (Education, Audiovisual and Culture Executive Agency) 
published the “CALL FOR PROPOSALS” – EACEA/10/2020 Erasmus+ 
Programme, Key Action 3 – Support for Policy Reform - European Youth 
Together. The Deadline for submitting applications was 28/07/2020.



8 European Youth Together 2020

BACKGROUND
The EU Youth Strategy 2019-2027 seeks to foster youth participation in 
democratic life; it also supports social and civic engagement and aims to ensure 
that all young people have the necessary resources to take part in society. 
The Strategy focuses on three core areas of action, around the three words: 
‘Engage’, ‘Connect’, ‘Empower’, while working on joined-up implementation 
across sectors. Under the core area ‘Connect’, the Strategy fosters the creation 
and promotion of networks that allow young people from all backgrounds, 
with particular emphasis on those with fewer opportunities, to experience 
exchanges, cooperation, cultural and civic action in a European context and 
thus develop and strengthen their personal, civic and social competences and 
become active European citizens.

The Strategy also embraces young people’s views on challenges that need 
to be tackled by the EU and the Member States in the coming years. These 
views are represented in 11 European Youth Goals, which are the outcome of 
the 6th cycle of the Dialogue with young people, decision-makers, researchers 
and other stakeholders and present a vision for a Europe that enables young 
people to realise their full potential.

OBJECTIVES
The scope of the “European Youth Together” actions should build on the 
experience obtained through the ‘New Narrative for Europe’ project, the 
European Youth Goals and Eurobarometer findings on young people’s 
priorities and other youth policy and programme initiatives, including projects 
selected under this action in 2018 and 2019, aiming to promote young people’s 
participation in European civic life as well as cross-border exchanges and 
mobility activities. Its actions should particularly address challenges related to 
inclusive participation for all young people, regardless of their background or 
situation, that emerged against the backdrop of the COVID-19 pandemic. 
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ACTIVE! ENGAGE, 
CONNECT, EMPOWER 
EU YOUTH THROUGH 
SUSTAINABLE, 
INCLUSIVE AND 
DEMOCRATIC SPORT

ACTIVE! Engage, Connect, Empower EU Youth through sustainable, inclusive 
and democratic Sport aims at promote interest and engagement about 
European Youth Goals and future EU youth policies among less active youth 
and youth risking marginalization based on potential sources of discrimination 
through inclusive and sustainable sport activities. 
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1
2
3
4

THE PROJECT HAS 4 SPECIFIC OBJECTIVES: 

Create a network to enhance connection and engagement of less active young 
people in Europe around the European values and EU Youth Goals through 
sport, also building on previous actions funded by the call

Strengthen capabilities of young coaches and athletes to increase the active 
engagement on EU topic of their peers, with particular attention to the ones 
with less opportunities, through international training and exchange

Promote inclusive and sustainable sport events and activities, as a powerful 
tool to increase active engagement and participation of youth to EU issues, 
their contribution to the democratic process and civic engagement in Europe

Foster networking, capacity building and mutual cooperation among youth 
organizations and sport organizations that work with youth around Europe 
(EU States Member and candidate countries) to improve their impact on EU 
policies and effective engagement of youth on EU issues. Main outputs will be: 
participated needs analysis, handbook of good practices, training toolkits for 
youth and young coaches, inclusive and sustainable sport sessions and sport 
events with videos, an European awareness raising campaign.

WORK PLAN OF THE PROJECT 

WP1    Management and Coordination

WP2    Analysis on the knowledge and awareness of EU youth  
   goals among sport coaches, athletes and activists and  
   mapping of good practices

WP3    International Mobility and Youth exchange

WP4    Pilot Action : European ACTIVE campaign

WP5    Evaluation and Impact assessment

WP6    Communication and Dissemination
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WORK
METHODOLOGY 

THE CONSORTIUM DECIDED THAT THE ANALYSIS WOULD BE 
IMPLEMENTED IN TWO PHASES:

The consortium decided that the analysis  on the knowledge and awareness of 
EU youth goals among sport coaches, athletes and activists and mapping of 
good practices would be implemented in two phases:

1. A first phase of interviews and focus groups with key actors in the area  
 (August - October 2021).

2. A second phase of distributing a questionnaire that could reach   
 different sports and association contexts mainly in the European   
 countries where the partners work (November-January 2022).
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1
2

3

0
INTERVIEWS AND FOCUS GROUP
The working group developed the following format for holding interviews and 
focus groups.

Introduction of Active Project
 The general objective of the project is to promote interest and   
 engagement on European youth goals and future EU youth policies  
 among youth, less active youth and youth at risk of marginalization  
 and discrimination, by promoting inclusive and sustainable grassroots  
 sports activities.

 Aims of our focus groups:
 to identify and to describe the barriers and successful strategies of  
 engagement of under-represented groups of youth in relation to the on   
 the EU youth goals issues;

Introductions of the participants
 Could you introduce yourself by telling us your name and what you do?  
 Which sport do you care about? (3 minutes each)

Youth Goals
The facilitator reads the 11 objectives of european youth goals:

 1. Connecting EU with Youth
 2. Equality of All Genders
 3. Inclusive Societies
 4. Information & Constructive Dialogue
 5. Mental Health & Wellbeing
 6. Moving Rural Youth Forward
 7. Quality Employment for All
 8. Quality Learning
 9. Space and Participation for All
 10. Sustainable Green Europe
 11. Youth Organisations & European Programmes

Use of sport as tool of inclusion
The facilitator explains that the project will work on three of these goals:
 
 1. Connecting EU with Youth
 2. Inclusive Societies
 3. Sustainable Green Europe

 And asks how they think sport can raise awareness of these issues?
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4
5

6

Best Practices
 Do you know of any examples in the world of sport of sportsmen   
 or organisations that can be linked to these issues? Both in the local  
 and international context?

European Union dimension
 Do you think you and young people know that the European Union has  
 set these 11 goals for them? And that there are programmes for young  
 people in Europe to achieve these goals?

 Do you think there are any barriers in general for certain categories  
 of young people to access knowledge of these European goals and  
 programmes and to take part in European projects?

Call to action
 How could young people be reached to inform them that the European  
 Union has set goals for young people and programmes to achieve  
 these goals?
 
 Participate in this project, learn about European goals and    
 programmes, join a European network of activists and help spread
 the European goals and values through sport!

RESULTS
Who were the subjects interviewed or involved in the focus group?
Sports researchers, athletes, coaches, volunteers from sports and social 
associations. People from different countries People that working with different 
vulnerable groups (disability, cultural diversity, children in difficulty, women, 
lgbtqi+ community)  

NUMBERS:
Total number of people involved in interviews and focus groups: 67 
(KMOP= focus group 10 persons + 3 interviews; 
JKPeV= focus group 9 persons + 1 interview; 
GEA= focus group 7 persons + 5 interviews; 
FARE= focus group 13 persons; 
ENSE= focus group 7 persons; 
DOTS= focus group 17 persons; 
ASSIST=focus group 7 persons.
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RESULTS FROM INTERVIEWS AND FOCUS GROUP:
Most participants chose from among the EU Youth Goals: 

2, Equality of All Genders
3, Inclusive Societies
5 Mental Healt and Wellbeing

Followed by 2 others: 
8, Quality Learning
9, Space and Partecipation for All

For many participants who are active in sports, sport is a tool for social inclusion.

““I choose “3 inclusive society” maybe because the team is a mini society that is 
the reproduction in a small way of social dynamics so yes sport is also a vehicle 
of teachings that one takes out in life”
Marta - Roller Derby player and coach

“Two kids who do not know each other if there is a ball become friends or create 
a contact, a bond, but this contact has to be managed .” 
Francesco  - soccer player

“[Sports] can easily promote messages of inclusion to children because they are 
engaged in something they love.” 
NL -  project manager

For many respondents, sport can have a double meaning. 
Sport as a tool, it is not automatically a tool for inclusion, cooperation, friendship, 
it depends on how sport is taught and the values that are included in sport.

On the lack of knowledge of programs and policies,
the barriers highlighted are:

• Lack of information;
• Difficult language;
• Economic barriers;
• Bureaucratic issue for taking in Eu programmes.

On the possible solutions to put in place to remove these barriers,  
participants suggested:

• Formal education (school);
• Marketing and social media;
• Sports federations and sports clubs;
• Testimonials;
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THE SURVEY 

Following local analysis through interviews and focus groups, the consortium 
created a survey which was disseminated at European level.
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CONSTRUCTION OF SURVEY:
The survey was created and translated through a template co-constructed and 
shared in all project languages (Italian, Greek, German, English, Portuguese) 
with the support of all project partners.
Before the creation of the questionnaire, each project partner country carried 
out interviews and focus groups in order to have useful material to set up the 
Survey.

The survey has mainly two areas: the first one focused on sport and the role 
it has in the life of those who fill in the questionnaire, the second one focused 
on the knowledge of youth policies and European programmes to highlight 
obstacles and possible strategies to increase knowledge. We reserved a 
question for young people concerning the competences they think a coach 
should have. The data of this answer will be a starting point to prepare the 
training, included in the ACTIVE project later on, concerning coaches. As well 
as the data of the questionnaire are useful to measure the knowledge of young 
people about European policies and programmes in order to understand how 
to promote and what effective languages to use to spread this knowledge. 

DISSEMINATION:
The survey was shared by all partners from November 2021 until January 
2022. The survey was shared on the project website, on the partners’ social 
media channels but also through other local networks linked to each partner’s 
context. All responses were voluntary and confidential
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1

SURVEY:
Short description of ACTIVE project: The general objective of the action is 
to promote interest and engagement on European youth goals and future EU 
youth policies among less active youth and youth at risk of marginalization 
and discrimination by promoting inclusive and sustainable grassroots sports 
activities.

Partners involved: Assit (Italy), Fare Network (Netherlands), KMOP 
Organization (Greece), JPKeV (Germany)
GEA Società Cooperativa Sociale (Italy), DOTS (Portugal),ENSE. European 
Network of Sport Education (Austria)

SECTION 1:
SPORT AND ACTIVE CITIZENSHIP

Are you active or have you been active socially in the context of   
your local community? (multiple answers are valid)

  I am part of a youth organization
  
  I support a cause

  I am engaged in politics

  My work has social purposes

  I am a volunteer in voluntary associations

  I am volunteer in sports associations

  I play sports for recreation

  I attend courses (theater, art, etc.) for recreation

  I am not active

  Other
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2

3

4

If you are active in the sports field, what roles do you play?
(multiple answers are valid)

  Player
  
  Coach

  Manager

  Activist

  Supporter

  Not active 

What sports are you active in?

  Free field
 

SECTION 2:
EUROPEAN YOUTH POLICIES

I am aware of the following EU programmes/policies for Youth
(multiple answers are valid)

  European Solidarity corps
  
  Erasmus +

  EU Youth Strategy

  11 European Youth Goals

  European Youth Dialogue

  Discover EU
  
  #EUYouth4Peace

  Erasmus+ Virtual Exchange
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5

6

  European Year Of Youth

  ALMA (Aim, Learn, Master, Achieve)

  Youth Guarantee

If you are not familiar with them, what do you think is the reason?

  They are not topics of interest to me,

  I have never heard of them, 
  
  The language is too complicated, 
  
  I do not know where to find the information, 
  
  I think the media doesn’t talk about it

  other (specify) 

How do you think young people can be reached?
  
  Social media
  
  School, 

  Supplemental training courses, 

  Sport club and federations, 
  
  Role models,

  Testimonials,
  
  Companies,

  Youth Centers and youth associations

  Word of mouth

  other (field)
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7

8

SECTION 3:
SPORT FOR YOUTH GOALS

The 11 Youth Goals are the outcome of the Youth Dialogue process with
over 50.000 young people.
They represent views of young people from all over Europe and are part
of the EU Youth Strategy.
Which European Youth Goals do you feel are the most important in your 
sport or activities?

  Connecting the EU and young people
  
  Equality of all Genders
  
  Inclusive societies

  Information and constructive dialogue

  Mental health and well-being

  Support for young people in rural areas
  
  Quality jobs for all

  Quality learning

  Space and participation for all

  Sustainable Green Europe

  Youth organizations and European programs.

Do you have any examples in your local area of sports clubs and 
associations that in some way help promote one or more of these Goals 
through Sport? If you have a website/reference, can you include it?

  Free field
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9In your opinion, what skills or knowledge should a coach have to be able to 
promote this information and these topics to athletes, particularly among 
younger athletes?

  Giving clear information, (1-5)

  Specific knowledge of european policies and values, (1-5)

  Intercultural competencies, (1-5)

  Empathy (1-5)

  Understanding young people realities (1-5)

  Other (specify) (1-5)

SECTION 4:
PARTECIPANT INFORMATION

Age Group

  15/30

  30/45

  45+

Gender

  Male

  Female

  Other

Current country of residence

  Free field
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According to the European Union, the following situations often prevent 
young people from taking part in employment, formal and non-formal 
education, transnational mobility, democratic process, and society at large. 
Any young person facing one or more of these obstacles is considered as 
a young person with fewer opportunities. Do you think you belong to one 
of the following categories? (multiple answers are valid)

  Free field

  Health problems: young people with chronic health problems,  
  severe illnesses or psychiatric conditions, etc

  Educational difficulties: young people with learning difficulties,  
  early school-leavers, lower qualified persons, young people with  
  poor school performance, etc.

  Cultural differences: immigrants, refugees or descendants   
  from immigrant or refugee families, young people belonging  
  to a national or ethnic minority, young people with linguistic  
  adaptation and cultural inclusion difficulties, etc.

  Economic obstacles: young people with a low standard of living,  
  low income, dependence on the social welfare system, young  
  people in long-term unemployment or poverty, young people who  
  are homeless, in debt or with financial problems, etc.

  Social obstacles: young people facing discrimination because  
  of gender, age, ethnicity, religion, sexual orientation, disability,  
  etc., young people with limited social skills or anti-social or 
  high-risk behaviours, young people in a precarious situation,  
  (ex-)offenders, (ex-)drug or alcohol abusers, young and/or single  
  parents, orphans, etc.

  Geographical obstacles: young people from remote or rural areas,  
  young people living on small islands or in peripheral regions,  
  young people from urban problem zones, young people from less  
  serviced areas (limited public transport, poor facilities), etc.

  No
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SECTION 5:
CALL TO ACTION

Would you be interested in learning more about the EU youth policies and 
opportunities that the EU provides for young people and participate in the 
project?

  Yes

  No

If Yes, please leave your email below or feel free to contact us at
equipe@geacoop.org Pursuant to the EU Regulation n. 679/2016 (GDPR), in 
relation to personal data, sensitive and not, of which the organisations of the 
project will take possession, your personal information will not be shared with 
any organization or third parties operating outside the “Active” project.

And follow our Facebook page, and our Instagram page

The European Commission’s support for the production of this publication does 
not constitute anendorsement of the contents, which reflect the views only of 
the authors, and the Commission cannot beheld responsible for any use which 
may be made of the information contained therein. 
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SURVEY RESULTS
DATA IN ITALY

The research in Italy, was conducted by GEA and Assist.
Gea’s mission is to promote and implement processes of integration and active 
citizenship of migrants, with specific attention to families, communities, youth 
and vulnerable groups. GEA has developed experience and expertise in the 
field of health protection, integration and intercultural education, training, 
participation and active citizenship, anti-discrimination, with specific attention 
to women, youth and children.
Assist - Ass. Naz. Atlete APS was founded for the protection of the rights 
of athletes. Assist has among its objectives to raise awareness of all issues 
relating to equal rights in sport, equal access to sport and sports culture in 
general. Assist is committed to combating harassment and abuse in the world 
of sport through awareness and communication projects.
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Assist - Ass. Naz. Atlete APS was founded for the protection of the rights 
of athletes. Assist has among its objectives to raise awareness of all issues 
relating to equal rights in sport, equal access to sport and sports culture in 
general. Assist is committed to combating harassment and abuse in the world 
of sport through awareness and communication projects.

IDENTIKIT OF SURVEY PARTICIPANTS

AGE OF PARTICIPANTS:

GENDER OF PARTICIPANTS:
Men 31,5%, Female 66,3%, Other 2,2%
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SELF-PERCEPTION, DISADVANTAGED SITUATIONS: 
According to the European Union, the following situations often prevent young 
people from participating in employment, formal and non-formal education, 
transnational mobility, active citizenship and society in general. Every young 
person who faces one or more of these obstacles is considered a young person 
with fewer opportunities. Do you think you belong to one of the following 
categories? (multiple answers valid)

Answers: no obstacle 66.7% (light green colour), economic obstacle 12.6%, 
(purple colour) geographical obstacle 9.2% (pink colour), social obstacle 9.2% 
(light blue colour).
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2IF YOU ARE ACTIVE IN THE SPORTS FIELD, WHAT ROLE DO YOU 
IDENTIFY WITH?
The answers most selected by the participants were:

- Players (72,7%)
- Coaches (36,4%)

1THE THREE ANSWERS MOST SELECTED BY THE 
PARTICIPANTS WERE:
The three answers most selected by the participants were:

- I play sports for recreation (60,7%)
- My work has social purposes (21,3%)
- I belong to a youth association (19.1%)
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3WHAT SPORT ARE YOU ACTIVE IN?
The answers most selected by the participants were:

- Field Hockey (12,7%)
- Football (8,9%)



30 Survey results - Data in Italy



31 Survey results - Data in Italy

European Solidarity Corps                           

11 European Youth Goals                         

#EUYouth4Peace

Erasmus+ EU Youth Strategy

EU Youth Dialogue Discover EU

European Year Of YouthErasmus+ Virtual 
Exchange                           

4PLEASE INDICATE FROM 1 TO 5 YOUR KNOWLEDGE IN THE FOLLOWING 
EU YOUTH PROGRAMMES/POLICIES. 

Meaning colours: Blue 1 poor knowledge, red 2, yellow 3, green 4, purple 5 
very good knowledge. 
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5

6

IF YOU ARE NOT FAMILIAR WITH THESE PROGRAMMES/POLICIES WHY 
DO YOU THINK SO?
The answers most selected by the participants were:

- I have never heard of them (70,5%)
- I think the media doesn’t talk about it (58%)

STRATEGIES AND SOLUTIONS FOR DISSEMINATING INFORMATION. 

HOW DO YOU THINK YOUNG PEOPLE CAN BE HELPED TO FIND
THIS INFORMATION?
The answers most selected by the participants were:

- Social media (86,5%)
- School (73%)
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7THE ELEVEN YOUTH GOALS ARE THE RESULT OF THE YOUTH 
DIALOGUE PROCESS WITH MORE THAN 50.000 YOUNG PEOPLE. THEY 
REPRESENT THE VIEWS OF YOUNG PEOPLE ACROSS EUROPE AND 
ARE PART OF THE EUROPEAN YOUTH STRATEGY. WHICH EUROPEAN 
YOUTH OBJECTIVES DO YOU THINK ARE THE MOST IMPORTANT IN 
YOUR SPORT OR ACTIVITY? (MULTIPLE ANSWERS VALID).

The first Youth Goal selected by the majority of participants is number 5 “Mental 
health and wellbeing”, followed by number 2 “Equality of all Genders”
and number 3 “Inclusive societies”.
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8IN YOUR OPINION, WHAT SKILLS OR KNOWLEDGE SHOULD A COACH 
HAVE IN ORDER TO BE ABLE TO PROMOTE THIS INFORMATION 
AND THESE TOPICS TO ATHLETES, ESPECIALLY AMONG YOUNGER 
ATHLETES?

In order of importance detected by the answers of young people in Italy: 
Understanding the reality of young people, Giving clear information, Empathy 
and finally intercultural skills.
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SURVEY RESULTS
DATA IN GREECE

The research in Greece, particularly in Athens, was conducted by the leading 
NGO KMOP - Social Action and Innovation Centre, an association which was 
founded in 1977. 
KMOP is one of the oldest civil society organizations in Greece, with extensive 
experience in direct provision of social services and implementation of social 
initiatives. Over the last years, the organization has established an international 
presence, and is now active in 7 countries, and operating permanent offices in 
Athens, Thessaloniki, Brussels and Skopje.
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KMOP is dedicated to making a positive social impact through research and 
innovative initiatives that address critical social issues, inform public debate 
and help shape policy, nationally and internationally.

IDENTIKIT OF SURVEY PARTICIPANTS

AGE OF PARTICIPANTS:
- 15-30 years old: 64,3% (18 participants)
- 30-45 years old: 28,6% (8 participants)
- 45+ years old: 7,1% (2 participants)

GENDER OF PARTICIPANTS:
- Women: 50% (14 women)
- Men: 50% (14 men)
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SELF-PERCEPTION, DISADVANTAGED SITUATIONS: 
According to the European Union, the following situations often prevent young 
people from participating in employment, formal and non-formal education, 
transnational mobility, active citizenship and society in general. Every young 
person who faces one or more of these obstacles is considered a young person 
with fewer opportunities. Do you think you belong to one of the following 
categories? (several answers are valid).

RESPONSES:
no obstacle 78.6% (light green colour), geographical obstacle 14.3% (pink 
colour), followed by educational difficulties 3,6% (yellow colour) and cultural 
differences 3,6% (dark green colour).
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1

2

ARE YOU ACTIVE OR HAVE YOU BEEN SOCIALLY ACTIVE
IN YOUR COMMUNITY?
The three answers most selected by the Greek participants were:

- I play sports for recreation (64,3%)
- I am a volunteer in voluntary associations (28,6%)
- My work has social purposes (21,4%)

IF YOU ARE ACTIVE IN THE SPORTS, WHAT ROLE
DO YOU IDENTIFY WITH?
The most selected answers were:

- Coach: 28,5% (including the responses given in the option “Other”)
- Player: 53,5% (including the responses given in the option “Other”)
- Manager: 14,3%
- Supporter: 14,28% (including the responses given in the option “Other”
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3WHAT SPORT ARE YOU ACTIVE IN?
The respondents gave the following answers in a short text (more than one 
answers was available):

- Basketball: 39,2% (11 answers)
- Football: 17,8% (5 answers)
- Tennis: 14,2% (4 answers)
- Volleyball: 10,7% (3 answers)
- Running: 10,7% (3 answers)
- Capoeira: 7,14% (2 answers)
- Handball: 3,5% (1 answer)
- Swimming: 3,5% (1 answer)
- Special Olympics and strength sports: 3,5% (1 answer)
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European Solidarity Corps                           

11 European Youth Goals                         

#EUYouth4Peace

Erasmus+ EU Youth Strategy

EU Youth Dialogue Discover EU

European Year Of YouthErasmus+ Virtual 
Exchange                           

4PLEASE INDICATE FROM 1 TO 5 YOUR KNOWLEDGE IN THE FOLLOWING 
EU YOUTH PROGRAMMES/POLICIES.

Meaning colours: Blue 1= poor knowledge, red 2, yellow 3, green 4, purple 
5=very good knowledge.
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ALMA (Aim, Learn, Master, Achieve)                        Youth Guarantee

5IF YOU ARE NOT FAMILIAR WITH THESE PROGRAMMES/POLICIES, 
WHY DO YOU THINK THAT IS?
Understanding the reasons for the lack of knowledge about European 
programmes and policies among the target group of the project
(young people under 30, with special attention to young people with fewer 
opportunities).

The three most selected answers were:
- I have never heard of them: 71,4%
- I think the media doesn’t talk about it: 60,7%
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6
STRATEGIES AND SOLUTIONS FOR DISSEMINATING INFORMATION. 

HOW DO YOU THINK YOUNG PEOPLE CAN BE HELPED
TO FIND THIS INFORMATION? 
According to the sports professionals the following channels of information 
play an important role in attracting young people:

- Social media: 92,9%
- Sport club and federations: 64,3%
- School: 57,1%
- Word to mouth: 50&
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8

THE 11 YOUTH GOALS ARE THE RESULT OF THE YOUTH DIALOGUE 
PROCESS WITH MORE THAN 50.000 YOUNG PEOPLE. THEY REPRESENT 
THE VIEWS OF YOUNG PEOPLE ACROSS EUROPE AND ARE PART 
OF THE EUROPEAN YOUTH STRATEGY. WHICH EUROPEAN YOUTH 
OBJECTIVES DO YOU THINK ARE THE MOST IMPORTANT IN YOUR 
SPORT OR ACTIVITY? (MULTIPLE ANSWERS VALID)

The first Youth Goal selected by the majority of participants is number 3 
“Inclusive societies” with 75%, followed by number 5 “Mental health and 
wellbeing” with 71.3%, number 2 “Equality of all Genders” (67%) and 9 “Space 
and participation for all” (60.7%).

IN YOUR OPINION, WHAT SKILLS OR KNOWLEDGE SHOULD A COACH 
HAVE IN ORDER TO BE ABLE TO PROMOTE THIS INFORMATION 
AND THESE TOPICS TO ATHLETES, ESPECIALLY AMONG YOUNGER 
ATHLETES? MEANING COLOURS:
Blue 1= poor knowledge, red 2, yellow 3, green 4, purple 5=very good knowledge.

Giving clear information Specific knowledge of European
policies and values
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Intercultural competencies

Understanding young people realities

Empathy
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SURVEY RESULTS
DATA IN PORTUGAL

Research in Portugal, particularly conducted in Algarve region, was carried 
out by DOTS 
DOTS is a social cooperative located in Portimão, composed by a team of 
individuals that share a common belief that quality long life learning is essential 
to our personal development and professional happiness. 
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DOTS has been working on the European and international environments 
generating and organizing activities for the public and private sector, for 
organizations and individuals that aim to boost their impact by enhancing their 
learning potential.

IDENTIKIT OF SURVEY PARTICIPANTS

GENDER OF PARTICIPANTS:

AGE OF PARTICIPANTS:
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SELF-PERCEPTION, DISADVANTAGED SITUATIONS: 
According to the European Union, the following situations often prevent young 
people from participating in employment, formal and non-formal education, 
transnational mobility, active citizenship and society in general. Every young 
person who faces one or more of these obstacles is considered a young person 
with fewer opportunities. Do you think you belong to one of the following 
categories? (multiple answers valid)

ANSWERS:
no obstacle 57.1% (light green colour), geographical obstacle 11.7% (pink colour), 
cultural obstacles 11.7% (dark green colour), social obstacles and economic 
obstacles 5.1%.
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1

2

ARE YOU ACTIVE OR HAVE YOU BEEN SOCIALLY ACTIVE
IN YOUR COMMUNITY?
The answers most selected by  participants were:

- I play sports for recreation (51,9%)
- I am a volunteer in voluntary associations (17,7%)
- My work has social purposes (16,5%)
- I am part of a youth organization (13,9%)
- I am not active (13,9%)
- Support a cause (11,4%)

IF YOU ARE ACTIVE IN THE SPORTS FIELD, WHAT ROLE
DO YOU IDENTIFY WITH?
The answers most selected by the participants were:

- Players (67,9%)
- Coaches (19,2%)
- Not active (16,7%)
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3WHAT SPORT ARE YOU ACTIVE IN?
The answers most selected by the participants were:

- Padel(21,2%)
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European Solidarity Corps                           

11 European Youth Goals                         

#EUYouth4Peace

Erasmus+ EU Youth Strategy

EU Youth Dialogue Discover EU

European Year Of YouthErasmus+ Virtual 
Exchange                           

4PLEASE INDICATE FROM 1 TO 5 YOUR KNOWLEDGE IN THE FOLLOWING 
EU YOUTH PROGRAMMES/POLICIES.

Meaning colours: blue 1= poor knowledge, red 2, yellow 3, green 4, purple 
5=very good knowledge.
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ALMA (Aim, Learn, Master, Achieve)                        Youth Guarantee

5IF YOU ARE NOT FAMILIAR WITH THESE PROGRAMMES/POLICIES WHY 
DO YOU THINK SO?
The answers most selected by the participants were:

- I have never heard of them (65,8%)
- I think the media doesn’t talk about it (51,3%)



56 Survey results - Data in Portugal

6
STRATEGIES AND SOLUTIONS FOR DISSEMINATING INFORMATION. 

HOW DO YOU THINK YOUNG PEOPLE CAN BE HELPED
TO FIND THIS INFORMATION? 
 The answers most selected by the participants were:

- Social media (82,3%)
- School (78,5%)
-Club and sport federation (60,8%)
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7

8

THEY REPRESENT THE VIEWS OF YOUNG PEOPLE ACROSS EUROPE AND 
ARE PART OF THE EUROPEAN YOUTH STRATEGY. WHICH EUROPEAN 
YOUTH OBJECTIVES DO YOU THINK ARE THE MOST IMPORTANT IN 
YOUR SPORT OR ACTIVITY?
(MULTIPLE ANSWERS VALID)

The first Youth Goal selected by the majority of participants is number 5 “Mental 
health and wellbeing” (78,2%), followed by number 2 “Equality of all Genders” 
(60,3%) and number 3 “Inclusive societies” (57,7%).

IN YOUR OPINION, WHAT SKILLS OR KNOWLEDGE SHOULD A COACH 
HAVE IN ORDER TO BE ABLE TO PROMOTE THIS INFORMATION 
AND THESE TOPICS TO ATHLETES, ESPECIALLY AMONG YOUNGER 
ATHLETES?

In order of importance detected by the answers of young people in Portugal: 
Empathy, Understanding the reality of young people, Giving clear information, 
and finally intercultural skills.
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SURVEY RESULTS
DATA IN GERMANY & AUSTRIA

Research in Germany was conducted by JKPeV and Ense. 
Jugend- & Kulturprojekt e. V. (JKPeV) was founded 2004 in Dresden, Germany 
and is dedicated to education, culture and art. We are a team of project 
managers, event managers, political scientists, sociologists, historians, youth 
workers, artists, designers and filmmakers who wish to make Dresden and 
other cities in Europe better places to live, grow, create and peacefully co-
exist. We promote diversity, equality and inclusion, foster active participation, 
civic engagement and social innovation.  To achieve our goal, we design and 
carry out educational, creative and cultural activities on-site and abroad which 
encourage cross-sectoral and interdisciplinary cooperation.
The European Network of Sport Education (ENSE) is an international non-
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profit organisation and has been active in the field of sport education in Europe 
since 1989. ENSE works to create learning opportunities, skills, competences, 
and qualifications in all settings for people or organisations leading, developing 
and supporting sport activities. ENSE aims to achieve this by working on pan-
European projects, creating innovative educational materials, connecting 
organisations working in the field of sport education, and advocating for 
effective policies on the European level.

IDENTIKIT OF SURVEY PARTICIPANTS

GENDER OF PARTICIPANTS:
- Male: 63.4% (45 participants)
- Female: 29.6% (21 participants)

AGE OF PARTICIPANTS:
- 15-30 years old: 57.7% (41 participants)
- 30-45 years old: 39.4% (28 participants)
- 45+ years old: 2,9% (2 participants)
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SELF-PERCEPTION, DISADVANTAGED SITUATIONS: 
According to the European Union, the following situations often prevent young 
people from participating in employment, formal and non-formal education, 
transnational mobility, active citizenship and society in general. Every young 
person who faces one or more of these obstacles is considered a young person 
with fewer opportunities. Do you think you belong to one of the following 
categories? (multiple answers valid)

ANSWERS:
no obstacle 57.1% (light green colour), geographical obstacle 11.7% (pink colour), 
cultural obstacles 11.7% (dark green colour), social obstacles and economic 
obstacles 5.1%.

RESPONSES: 
no obstacle 43.5%, geographical obstacle 20.3%, followed by economical 
difficulties 18,8% and cultural differences 17,4% 
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1ARE YOU ACTIVE OR HAVE YOU BEEN SOCIALLY ACTIVE
IN YOUR COMMUNITY?
The three answers most selected by the participants were:
- I play sports for recreation (71,8%)
- I support a good cause (40,8%)
- I work voluntarily (39,4%)

2IF YOU ARE ACTIVE IN THE SPORTS FIELD, WHAT ROLE
DO YOU IDENTIFY WITH?
The answers most selected were:

- Players (67,6%)
- Supporter (21,1%)
- Coaches (18,3%)
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3WHAT SPORT ARE YOU ACTIVE IN?
The answers most selected by the participants were:

- Football (23,5%)
- Basketball, Cycling, Running, Swimming, Table tennis (2,9%)



64 Survey results - Data in Germany & Austria

4PLEASE INDICATE FROM 1 TO 5 YOUR KNOWLEDGE IN THE FOLLOWING 
EU YOUTH PROGRAMMES/POLICIES.

Meaning colours: blue 1 poor knowledge, red 2, yellow 3, green 4, purple 5 
very good knowledge

The participants reported poor knowledge of all Youth programmes and policies 
in question, apart from the Erasmus+ programme of which there seems to be 
at least some knowledge.
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5IF YOU ARE NOT FAMILIAR WITH THESE PROGRAMMES/POLICIES WHY 
DO YOU THINK SO?
The answers most selected by the participants were:

- I think the media doesn’t talk about it (76,9%)
- I have never heard of them (55,4%)
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6
STRATEGIES AND SOLUTIONS FOR DISSEMINATING INFORMATION. 

HOW DO YOU THINK YOUNG PEOPLE CAN BE HELPED
TO FIND THIS INFORMATION? 
The answers most selected by the participants were:

- Club and sport federation (77,5%)
- School (74,6%)
- Social media (71,8%)
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7THE 11 YOUTH GOALS ARE THE RESULT OF THE YOUTH DIALOGUE 
PROCESS WITH MORE THAN 50.000 YOUNG PEOPLE. THEY REPRESENT 
THE VIEWS OF YOUNG PEOPLE ACROSS EUROPE AND ARE PART 
OF THE EUROPEAN YOUTH STRATEGY. WHICH EUROPEAN YOUTH 
OBJECTIVES DO YOU THINK ARE THE MOST IMPORTANT IN YOUR 
SPORT OR ACTIVITY? (MULTIPLE ANSWERS VALID)

The first Youth Goal selected by the majority of participants is: number 5 “Mental 
health and wellbeing” (75,7%), followed by number 3 “Inclusive societies” 
(62,9%) and number 2 “Equality of all Genders” (60%).
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8IN YOUR OPINION, WHAT SKILLS OR KNOWLEDGE SHOULD A COACH 
HAVE IN ORDER TO BE ABLE TO PROMOTE THIS INFORMATION 
AND THESE TOPICS TO ATHLETES, ESPECIALLY AMONG YOUNGER 
ATHLETES?

In order of importance detected by the answers of young people in Germany: 
Empathy, Understanding the reality of young people, Giving clear information 
and finally intercultural skills, the specific knowledge on European policies and 
values was seen as only of intermediate importance.
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DATA FROM
OTHER COUNTRIES 

The research in Spain, England,  Belgium, Italy, Croatia, Romania, Germany, 
Bosnia and Herzegovina, Turkey, the United Arab Emirates was conducted by 
the leading ONG FAREnetwork. 

Farenetwork is an umbrella organisation that brings together individuals, 
informal groups and organisations drivent o combat inequality in footballand 
use the sport as a means for social change. Fare’s commitment to tackle 
discrimination through football’s inclusive power is based on the principle that 
the game, as the most popular sport in the world, belongs to us all and can 
propel social cohesion. 
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Fare combats all forms of discrimination,  including racism, far-right nationalism, 
sexism, trans- and homophobia and discrimination against disabled people.

IDENTIKIT OF SURVEY PARTICIPANTS

GENDER OF PARTICIPANTS:

AGE OF PARTICIPANTS:
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SELF-PERCEPTION, DISADVANTAGED SITUATIONS: 
According to the European Union, the following situations often prevent young 
people from participating in employment, formal and non-formal education, 
transnational mobility, active citizenship and society in general. Every young 
person who faces one or more of these obstacles is considered a young person 
with fewer opportunities. Do you think you belong to one of the following 
categories? (multiple answers valid)

ANSWERS:
no obstacle 61.5%, geographical obstacle 12%, physical and mental obstacles 
12%,  social obstacles 5%, economic obstacles 5% and cultural obstacles 5%.
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1ARE YOU ACTIVE OR HAVE YOU BEEN SOCIALLY ACTIVE
IN YOUR COMMUNITY?
The three answers most selected by the participants were:

- I am a volunteer in voluntary associations (45%)
- I play sports for recreation (40%)
- Support a cause (40%)
- My work has social purposes (30%)

2IF YOU ARE ACTIVE IN THE SPORTS FIELD, WHAT ROLE
DO YOU IDENTIFY WITH?
The answers most selected were:

- Manager: 43,6% 
- Activist: 43,6%
- Player: 41% (including the responses given in the option “Other”)
- Coach: 25,6% 
- Supporter: 20,5% (including the responses given in the option “Other”)
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3WHAT SPORT ARE YOU ACTIVE IN?
The answers most selected by the participants were:

- Football (18,9%)
All other types of sports stop at 2,1%
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4PLEASE INDICATE FROM 1 TO 5 YOUR KNOWLEDGE IN THE FOLLOWING 
EU YOUTH PROGRAMMES/POLICIES.

Meaning colours: blue 1 poor knowledge, red 2, yellow 3, green 4, purple 5 
very good knowledge.

European Solidarity Corps                           

11 European Youth Goals                         

#EUYouth4Peace

Erasmus+ EU Youth Strategy

EU Youth Dialogue Discover EU

European Year Of YouthErasmus+ Virtual 
Exchange                           
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ALMA (Aim, Learn, Master, Achieve)                        Youth Guarantee

5IF YOU ARE NOT FAMILIAR WITH THESE PROGRAMMES/POLICIES WHY 
DO YOU THINK SO?
The answers most selected by the participants were:

- I think the media doesn’t talk about it (54,5%)
- I do not know where to find the information (48,5%)
- I have never heard of them (45,5%)



78 Data from other countries 

6
STRATEGIES AND SOLUTIONS FOR DISSEMINATING INFORMATION. 

HOW DO YOU THINK YOUNG PEOPLE CAN BE HELPED
TO FIND THIS INFORMATION? 
The answers most selected by the participants were:

- Social media (85%)
- School (67,5%)
- Sport club and federations (65%)
- Youth center and youth associations (57,5%)
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7THE 11 YOUTH GOALS ARE THE RESULT OF THE YOUTH DIALOGUE 
PROCESS WITH MORE THAN 50.000 YOUNG PEOPLE. THEY REPRESENT 
THE VIEWS OF YOUNG PEOPLE ACROSS EUROPE AND ARE PART 
OF THE EUROPEAN YOUTH STRATEGY. WHICH EUROPEAN YOUTH 
OBJECTIVES DO YOU THINK ARE THE MOST IMPORTANT IN YOUR 
SPORT OR ACTIVITY?
(MULTIPLE ANSWERS VALID)

The first Youth Goal selected by the majority of participants is number 3 
“Inclusive societies”, followed by number 2 “Equality of all Genders” and almost 
in a tie by number 5 “Mental health and wellbeing”
and number 8 “Quality learning”.
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8IN YOUR OPINION, WHAT SKILLS OR KNOWLEDGE SHOULD A COACH 
HAVE IN ORDER TO BE ABLE TO PROMOTE THIS INFORMATION 
AND THESE TOPICS TO ATHLETES, ESPECIALLY AMONG YOUNGER 
ATHLETES?

In order of importance detected by the answers of young people: Giving clear 
information, Emphaty, Understanding the reality of young people and finally 
giving clear information.
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ANALYSIS
OF RESULTS

IDENTIKIT OF SURVEY PARTICIPANTS
The following research has reached its target because in all countries where 
the research was carried out the largest percentage of participants were 
aged between 15 and 30. The European Union provides young people living, 
studying or working in Europe with information about the opportunities and 
initiatives available to them at European and national level. Europe through 
projects and initiatives does not only address young people, but also other 
actors in the youth field (youth organisations, educators, policy makers, etc.). 
ACTIVE, one of the winning project of the call European Youth Together 2020, 
will have to involve young people under 30 and coaches/educators working 
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with young people. ACTIVE is aimed at young people in general, but wants 
to reach especially young people underrepresented in European programmes 
and projects, trying through the practice of sport to reduce obstacles and 
complications that specific groups may have in accessing.

For the European Union¹, there are specific situations that prevent young people 
from participating in work, formal and non-formal education, transnational 
mobility, active citizenship and society in general. Every young person who 
faces one or more of these barriers is considered a young person with fewer 
opportunities.

Below is the list of barriers/disadvantages: 

Social obstacles: young people subjected to discrimination on   
the  grounds of gender, ethnicity, religion, sexual orientation,    
disability, etc.; young people with deficits in social skills or anti-social or risky 
behaviour; young people in precarious situations; (former) offenders, (former) 
alcohol or drug addicts; young and/or single parents; orphans; young people 
from broken families.  
 
Economic obstacles: young people with a low standard of living or low income, 
young people dependent on social assistance; long-term unemployment or 
poverty; young people who are homeless, in debt or with financial problems.  

Disability: young people with mental (intellectual, cognitive, learning), physical, 
sensory or other disabilities. 
 
Learning difficulties: young people with learning difficulties; young people who 
finished or left school early; under-qualified people; young people with low 
educational achievement. 

Cultural differences: young immigrants or refugees, or descendants of 
immigrant or refugee families; young people from national or ethnic minorities; 
young people who are linguistically and culturally maladjusted. 

Health problems: young people with chronic health problems, serious medical 
or psychiatric conditions; young people with mental health problems. 

Geographical obstacles: young people from peripheral or rural areas; young 
people living on small islands or outlying regions; young people from problematic 
urban areas; young people living in areas with poor services (limited public 
transport, poor infrastructure, abandoned villages). 

¹https://ec.europa.eu/assets/eac/youth/library/reports/inclusion-diversity-strategy_en.pdf
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Among the survey participants, the majority declared, through a self-
assessment, to have no disadvantages. The data collected from participants 
highlighted three main obstacles: geographical, dictated by distance, lack of 
connections, lack of services in rural or peripheral areas of the city; social, 
dictated by discrimination linked to race, class, gender and vulnerable and 
marginalised situations; economic, dictated by a low or precarious standard of 
living and poverty. 

Participants stated that they do sport for recreational enjoyment, but there 
were many responses identifying participants as volunteers in associations, 
committed to a social cause and active in an association. 

“Sport can be an instrument to foster specific goals such as inclusion or 
connecting the youth (…) it can be way more than just a hobby!”
Lisa

Although sport can be described as a hobby for many participants, sport 
becomes a form of expression to work in social areas and is connected to
the values promoted through the EU Youth Goals.

YOUNG PARTICIPANTS AND THE RELATIONSHIP WITH EU YOUTH 
POLICIES AND PROGRAMMES 

“So it’s right that there should be a horizontal dissemination like this project 
with sport, but there should also be a vertical dissemination. “
Tommaso soccer player 

“I also think that they should talk about this at school, but I think that many 
professors don’t know these things. “
Francesco soccer player 

The central part of the questionnaire asked what kind of knowledge young people 
had about European policies and which of the 11 European youth objectives 
were the most important in their lives and in the sport they practised. 

Young people’s knowledge of these issues is very low, insufficient.
We used the scale method (from 1 low knowledge to 5) to check the knowledge 
about the programmes made available by the European Union for young people, 
below is the list of projects and programmes reported in the questionnaire: 
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European Solidarity Corps 

Erasmus + 

European youth strategies  

EU - Dialogue with young people 

Discover EU 

#EUYouth4Peace

Erasmus+ Virtual Exchange 

European Year of Youth 

Youth Guarantee 

EUROPEAN SOLIDARITY CORPS:
Funding that helps young people participate in projects that benefit 
communities, both abroad and in their own country. Young people can carry out 
voluntary work, traineeships, work and participate in local solidarity projects. 
The activities cover different areas: education and training, citizenship and 
democratic participation, environment and nature protection, migration, culture 
and many others.  

ERASMUS+:
A set of programmes that the European Union makes available in the fields 
of education, training, youth and sport, for the period 2021-2027. Erasmus+ 
projects include study exchanges in compulsory schools and universities. 
Projects covering different areas, focusing mainly on three objectives: social 
inclusion, environmental sustainability, digital transition.

EUROPEAN YOUTH STRATEGIES:
Strategies put in place by the European Union on youth policies in the period 
2019-2027 designed after the Council of 26 November 2018. The strategies 
move on three areas of action for young people which can be summarised 
as: mobilising, connecting, empowering. The strategies promoted by the EU 
are inspired by the results that emerged between 2017 and 2018, which led to 
the development of 11 European youth objectives. These objectives identify 
cross-cutting issues that affect young people’s lives and represent challenges. 
of young people and represent challenges. The EU Youth Strategies should 
contribute to realising the youth vision. 



87 Draw conclusions

EU YOUTH DIALOGUE:
Mechanism for dialogue between young people and policy makers in the 
framework of the EU Youth Strategy. The Youth Dialogue aims to involve 
all young people, including those with fewer opportunities and those who are 
currently not participating or active. In each Member State, the process is 
organised by national working groups that conduct consultations and activities 
in their country with young people, youth organisations and policy makers.

DISCOVER EU:
European Union initiative offering the opportunity to discover Europe through 
travel and learning experiences. It promotes sustainable mobility in European 
cities large and small and promotes the meeting and knowledge of different 
languages and cultures. Applications take place twice a year. 

#EUYOUTH4PEACE:
Is a program that aims to promote peace in Europe and reconciliation and 
democracy outside the EU, with the support of the European Parliament. The 
Young Political Leaders program helps future change-makers end conflict 
and strengthen democracy. It aims to improve the form of dialogue adopted 
in politics, develop a connection between europe, expand democratic values, 
develop programs to promote active citizenship and youth policies among 
young people. 

ERASMUS+ VIRTUAL EXCHANGE:
Project proposing different models of virtual exchange activities with different 
formats, duration, time investment, thematic scope and number of participants. 
Erasmus+ Virtual Exchange is part of the Erasmus+ programme and provides 
an accessible and innovative way for young people to engage in intercultural 
learning by working with youth organisations and universities.

THE EUROPEAN YEAR OF YOUTH:
An initiative in 2022 that will put the spotlight on the importance of European 
youth in building a better future with three main themes: environmental 
sustainability, a more inclusive society and digital innovation.
The year 2022 will be the European Year of Youth in recognition of the fact that 
during the pandemic, young people were the most affected and sacrificed for 
the common good.

YOUTH GUARANTEE:
a programme created to tackle the difficulties of finding work and youth 
unemployment. The EU allocates funding to countries with a youth 
unemployment rate of more than 25%.  The programme promotes guidance, 
job offers, further education, apprenticeships or traineeships.  
Needless to say, the colour blue stands out in the survey on young people’s 
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knowledge of European programmes and policies. The only programme 
in which the blue bar (a symbol of poor knowledge) is always surpassed 
by the occasional yellow (3) but also green (4) and purple (5) is Erasmus+, 
the programme best known in university circles for academic exchanges 
(examinations and internships abroad).
All the participants declare that there is a lack of knowledge not because there 
is a lack of interest but because the information does not arrive in a clear and 
direct way. There is a problem with the language, which is too complex and 
long-winded, there is a problem with the spaces in which the information is 
circulated, since many declared that they had never heard of it and did not 
know where to find this information. 

Among the possible solutions to overcome the obstacle of lack of information, 
the young people proposed: working in schools to promote projects aimed at 
young people to have a wide audience, since schools are a basin that brings 
together a wide range of subjects and in which it is possible to reach more 
under-represented subjects; spreading the news through social media, a 
medium that for young digital natives is a valuable and fast source of information; 
and finally, bringing this information into clubs and sports federations, which 
are also places where people meet. sports federations, which are also places 
where young people gather.

EUROPEAN YOUTH GOALS 
Regarding the personal choice of Youth Goals, in order of importance in one’s 
own life and in the sport practised, 3 were highlighted: 

Inclusive Societies, Mental health and wellbeing and Equality of all 
Genders.
The 11 European Youth Goals summarise the issues affecting young people 
in Europe and the political priorities that are important to them. The Youth 
Goals show in which areas change still needs to take place in order for young 
people in Europe to use their full potential. The Youth Goals were drafted after 
a survey involving around 50,000 young people Europe-wide in 2018. Based on 
this survey, the 11 Youth Goals were formulated with concrete sub-goals under 
scientific supervision. All EU countries were involved in the development of the 
Youth Goals and support them. The Youth Goals have been included in the EU 
Youth Strategy.
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1
2
3
4
5
6
7
8

Connecting EU with Youth: Foster the sense of youth belonging to the 
European project and build a bridge between the EU and young people to 
regain trust and increase participation.  

Equality of All Genders: Ensure equality of all genders and gender-sensitive 
approaches in all areas of life of a young person. 

Inclusive Societies: Enable and ensure the inclusion of all young people in 
society.  

Information & Constructive Dialogue: Ensure young people have better 
access to reliable information, support their ability to evaluate information 
critically and engage in participatory and constructive dialogue.

Mental Health & Wellbeing: Achieve better mental wellbeing and end 
stigmatisation of mental health issues, thus promoting social inclusion of all 
young people. 

Moving Rural Youth Forward: Create conditions which enable young people 
to fulfill their potential in rural areas.

Quality Employment for All: Guarantee an accessible labour market with 
opportunities that lead to quality jobs for all young people. 

Quality Learning: Integrate and improve different forms of learning, equipping 
young people for the challenges of an ever-changing life in the 21st century. 
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9
10
11

Space and Participation for All: Strengthen young people’s democratic 
participation and autonomy as well as provide dedicated youth spaces in all 
areas of society. 

Sustainable Green Europe: Achieve a society in which all young people 
are environmentally active, educated and able to make a difference in their 
everyday lives. 

Youth Organisations & European Programmes: Ensure equal access for 
all young people to youth  organisations and European youth programmes, 
building a society based on European values and identity.

THE ROLE OF THE COACHES
“To be a coach is not to just be a coach any more you need to almost be a 
psychologist!” Barry (ASSIST)

In the questionnaire we asked young people what qualities coaches/educators 
should have. 
From the data analysed, it emerges that the qualities stated as important 
are: understanding the reality of youth and empathy, followed by giving clear 
information and finally intercultural skills. Coaches and educators who interface 
with young people on a daily basis must approach them not only to enhance 
their technical/sporting skills but also to enhance skills and qualities useful for 
the individual and social growth of the athlete. 

The coach is a role model for young people and can become one only if he 
has knowledge of the reality of youth, only if he is willing to put himself on 
the line, despite sometimes the generation gap between coach and athlete, 
and is willing to listen and with curiosity to understand how the young person 
lives his life, taking care not to have a judgmental and nostalgic attitude. For 
the young person, the coach is a figure with whom to enter into a relationship 
and in whom to have an interest, not only because he is a guide for technical-
sporting improvement, for learning new sporting skills, but he must also become 
a confidant for young people, an educator who spreads trust and transmits 
positive values in sport and in life.

The figure of the coach is not the one on the sidelines, who wants the maximum 
sporting result and that’s it and wants to generate profit and success, but must 
take an interest in the young person first as a person and then as an athlete, 
of course. 
A role model coach is a person whose behavior or success sets an example for 
others aspiring to achieve the same athletic role. The role model must include 
sports skills as best practices for one’s success in the sports scene.
When discussing role models in sports, the first thing that comes to mind is 
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a celebrity. While positive figures can be found in amateur and professional 
sports and anyone can become a good role model, starting with parents. People 
begin to feel more confident when they realize that someone before them has 
been successful in some field. 

This confidence is further strengthened when these figures are someone they 
can relate to, as part of the same ethnic group, age group, gender group, and 
so on, especially when it comes to minorities or groups that face more barriers 
and discrimination, which is also why it would be good for coaches to become 
plural and diverse in this day and age, including women or men with migration 
backgrounds in sports leadership roles.

Very often coaches believe that taking an interest in the life of the athlete, 
creating moments of reflection in sports and even beyond the sport are practices 
unnecessary, that do not fit into the type of “masculinity” that social culture 
continues to propose. On the other hand, holding meetings, even moments 
in the changing room, but also in other contexts, with the team group or with 
an individual athlete, to talk through sport about: group, cooperation, team 
identity, respect for teammates and opponents, fair play, self-respect, mental 
well-being, stress management, problems at school, problems in the family, 
youth concerns; these are all interesting topics that make up piece by piece 
the athlete and the person with whom we relate.

“It is a tool that attracts young people and provides space to teach them other 
topics, to help them integrate. Nevertheless, organisations should be careful 
not to create a negative reaction, be careful about how they are using sports.” 

“It is difficult to achieve Goal 3 if you are not specialized in this area and 
coaches often leave out individuals that need to be involved” 

“Coaches can know their athletes in depth and because of this they can 
educate them like no one else.”
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After the analysis and collection phase, the ACTIVE project will promote two 
specific trainings. The first one for coaches and activists that will take place in 
Amsterdam, and the second one for athletes that will take place in Athens to 
work in synergy with stakeholders involved in sports. 
After the general picture emerged from the collection of results about the lack 
of knowledge about European policies and goals, the partners will promote 
trainings that will aim to fill the lack of information. 
The trainings will have a hybrid structure, between theoretical sessions that 
will provide a knowledge base on European policies and values, and sports 
sessions in which through sports the values themselves will be put on the field. 
The goal of the trainings is to raise awareness, consciousness and provide new 
knowledge that coaches and athletes will take home, in their own local context.
In fact, the project works on different levels and with different subjects that are 
inevitably intertwined:

- European Level: for the topics covered, those of Youth Goals and European 
Policies, of political and public interest. 

- Local Level: to be able to reach young athletes and coaches with different 
histories and belonging to different contexts 

- Coaches: involved as role models towards younger people, useful figures to 
help spread European values and raise athletes’ awareness of certain values 
in non-formal contexts.

- Athletes because they are the engine of change and the future, particularly 
for ACTIVE it is important to involve athletes with fewer opportunities to try to 
provide equal opportunities for all young Europeans. 

Together with the trainings, Active Project will build two Toolkits, manuals with 
theoretical parts and sports and non-formal activities, for both coach/activist 
and athlete categories that will be disseminated online on the website page 
and will be downloadable free of charge.
The manuals will be used to widen the network of sports subjects to be involved 
and to whom the project-related trainings and sports activities will be field-
tested. The trainings and toolkit will be the starting point for creating trainings, 
activities and sporting events in various local contexts paying attention to 
social inclusion and environmental sustainability. The goal of the project is to 
make all young Europeans increasingly aware of what Europe offers them and 
to be active citizens in promoting positive change.

THE ROLE
OF ACTIVE PROJECT
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FIND OUT MORE
You can find out more information on the report, references
and tools used here:
https://active.geacoop.org/
@ACTIVE sport
@ACTIVE #ACTIVEinsport
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